
Competitions 

Terms & Conditions for Hunting Show competitions 

1. Entry into competitions is deemed acceptance of these terms and conditions. 
Entries not completed in accordance with these terms and conditions are 
ineligible.  

2. Entry is open to all New Zealand and where stated Australian residents, 
except for employees and their immediate family of Social Image and NZ 
Outdoor Magazine, prize partners and all associated agencies..  

3. The competition opens on the date advertised and closes on the date 
indicated online. All entries must be received by that date. To enter follow the 
details in the magazine or on the website. The winners will be drawn and 
contacted within two working weeks of the finish date of the competition by 
email or telephone. If an ineligible entry is drawn or the winner is unable to be 
contacted the winner will be deemed to have forfeited their prize and a re-
draw will take place. The Promoter’s decision on entries and winners is final 
and no correspondence will be entered into.  

4. The promoter takes no responsibility for lost, stolen, misdirected or incomplete 
entries.  

5. By accepting a prize, winners consent to the promoter using his/her details 
and photographs for promotional and media publicity purposes.  

6. The prize is as stated in the promotion information. If the prize includes travel, 
the prize winner will be responsible for travel insurance, transport and 
accommodation other than specified in the magazine or on the website, and 
all personal expenses. Bookings, air and accommodation are subject to 
availability.  

7. Social Image (The Hunting Show) or NZ Outdoor will not enter into any 
correspondence about changing or upgrading the prize. 

8. The prize is not transferable or redeemable for cash.  
9. The winner takes the prize entirely at his/her own risk and indemnifies the 

promoter, Social Image or any of its affiliated or associated agencies in 
respect of any claim for any accident injury, property damage or loss of life 
that may occur in connection with the prize.  

10. Prize winners are advised that tax implications may arise from their prize 
winnings.  

11. All entries become the property of the promoter and the advertiser. 

 


